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WELCOME

Successful SEO content doesn't begin with writing.
It begins with planning.

A content brief serves as a roadmap for creating content that answers user
questions, satisfies search intent, and supports your overall SEO strategy.

Whether you're writing content yourself or working with a writer, a well-
prepared content brief helps ensure everyone understands the objective before
a single word is written.

This template provides a simple framework you can use to plan blog posts,
landing pages, service pages, and other SEO content.

Who This Template Is For

This template is suitable for:

Business owners
Content writers
SEO professionals
Marketing teams
Agencies
Freelancers
Website managers

How to Use This Template

Complete each section before writing your content.

The more information you include, the easier it becomes to create content that
is useful, well-organized, and aligned with your SEO goals.

Why Content Briefs Matter

A good content brief helps you:

Stay focused on the topic.
Match user search intent.
Improve content quality.
Reduce unnecessary revisions.



e Create more consistent content.
e Improve long-term SEO performance.



CONTENT PLANNING

Article Title

Primary Keyword

Secondary Keywords

Search Intent

o Informational
o Commercial
o Transactional

o Navigational

Target Audience

Who is this content written for?



Main Goal of the Article

What should readers achieve after reading this content?

Call-to-Action

What action should readers take?
o Contact Us

o Book a Consultation

o Download a Resource

o Subscribe

o Other



CONTENT RESEARCH

Before you start writing, take time to understand
what your audience is looking for.

Good research helps you create content that answers
real questions instead of making assumptions.

Primary Topic

Questions Your Audience Is Asking

Write the most common questions your audience
wants answered.

1.



Competitor Research

Review the top-ranking pages for your topic.

What do they do well?

What information is missing?

How can your content be more helpful?

Supporting Sources

List trusted sources you will use while writing.
0 Government websites

0 Industry publications

0 Academic research

0 Company documentation

0 Original experience

0 Case studies

0 Other



Key Statistics or Data



CONTENT STRUCTURE

A well-organized article is easier to read and easier
for search engines and Al systems to understand.

Plan your structure before writing.

Working Title

Introduction

What problem will you introduce?

Main Sections (H2 Headings)

1.



Supporting Subsections (H3 Headings)

Frequently Asked Questions

Question 1

Answer

Question 2

Answer

Question 3

Answer



Internal Links

Which pages should this article link to?
O Services

0 Blog

0 Case Studies

0 Resources

0 Contact Page

Call-to-Action

Pro Tip

Plan your structure before writing. A clear outline
reduces writer's block and produces more focused,
organized content.



CONTENT WRITING CHECKLIST

Use this checklist while writing to ensure your content is clear, helpful, and
optimized for both readers and search engines.

Introduction

Does your introduction:

o Clearly identify the problem?

o Explain why the topic matters?

o Tell readers what they will learn?

o Encourage readers to continue?

Content Quality

Does your article:

o Answer the main question?

o Stay focused on one topic?

o Include practical examples?

o Explain concepts simply?

o Provide accurate information?

o Demonstrate real expertise?

Readability

Is your content easy to read?

o Short paragraphs

o Clear headings

o Bullet points where appropriate

o Tables where useful



o Simple language

o Good spacing

SEO Optimization

Have you included:

o Primary keyword naturally

o Secondary keywords naturally

o Internal links

o External references where appropriate
o Meta Title

o Meta Description

o Image Alt Text

Al Visibility

Does your content include:

o Direct answers to common questions
o Helpful explanations

o Clear structure

o Original insights

o Real experience

o Practical recommendations

Final Review

Before publishing:
o Grammar checked

o Facts verified



o Links tested
o CTA included
o Mobile readability checked

o Content reviewed one final time

Pro Tip

Write to help your audience first. SEO and Al Visibility improve naturally
when your content genuinely solves problems.



BEFORE YOU PUBLISH

Publishing great content involves more than clicking the "Publish" button.

A final review helps ensure your article is accurate, professional, and ready to
perform.

Final SEO Review

Page Title

Is your title:

o Clear

o Descriptive

O Relevant

o Compelling

Meta Description
Does it:

o Summarize the page?
o Encourage clicks?

o Match the content?
URL

s it:

o Short

o Easy to read

o Descriptive

Example:
/technical-seo-checklist

instead of



/page?id=2487

Images

Have you:

o Compressed images?

o Added descriptive Alt Text?
o Used relevant visuals?
Internal Links

Have you linked to:

o Related blog posts

o Service pages

o Resources

o Contact page

External Links

Have you linked only to trusted sources?
o Government

o Official documentation

o Industry publications

o Academic research

User Experience

Ask yourself:

o Would | enjoy reading this?

o Does it answer the reader's question?
o Is anything confusing?

o Can someone skim it easily?



o lIs the CTA clear?

Publishing Checklist

Task Complete
Grammar checked m
SEO reviewed m|
Al-friendly structure m|
Links tested m
Images optimized m
CTA included O
Ready to publish O

Pro Tip

Never publish in a hurry. A five-minute review before publishing can
prevent mistakes that affect credibility and search performance.



CONTENT PERFORMANCE TRACKER

Publishing your content is only the beginning.

To improve your SEO and Al Visibility over time, you need to monitor how your
content performs and identify opportunities for improvement.

Use this worksheet to review your content regularly.

Content Information

Article Title

Publication Date

Primary Keyword

Target Audience

Performance Review

Organic Traffic
Has website traffic increased?
oYes

o No



o Needs More Time
Keyword Rankings

Has your target keyword improved?
oTop3

oTop 10

oTop 20

o Not Ranking Yet

User Engagement
Review your analytics.

o Visitors stay on the page
o Low bounce rate

0 Readers visit other pages
o CTA clicks increasing
Conversions

Has this content generated:
o Contact enquiries

o Booked consultations

o Newsletter sign-ups

o Resource downloads

o Sales

Al Visibility

Can Al assistants understand this page?
Ask yourself:

o Does it answer real questions?



o Is it well structured?
o Does it demonstrate expertise?
o Is the information accurate?

o Is it still up to date?

Improvements Needed

What should be improved?

Update Schedule

Content should never become outdated.
Choose your review schedule.

o Every Month

o Every 3 Months

o Every 6 Months

o Every Year

Content Score

Rate this content.
Area Score (1-5)
Content Quality

SEO



Readability L
Al Visibility L

User Experience

Overall Score

/25

Action Plan

What will you improve next?

Pro Tip

The best-performing content is rarely perfect when it's first published.
Review, update, and improve it regularly to keep it valuable for both
readers and search engines.



BLANK SEO CONTENT BRIEF TEMPLATE

Article Title

Primary Keyword

Secondary Keywords

Search Intent

o Informational
o Commercial
o Transactional

o Navigational

Target Audience

Main Goal

Key Questions to Answer

1.

2.



Content Outline

Introduction

H2 Headings

1.

2.

Internal Links

External References

Call-to-Action



Notes




FINAL THOUGHTS & NEXT STEPS

Congratulations! You've completed the SEO Content Brief Template.

You now have a practical framework for planning, researching, writing,
publishing, and improving SEO content that serves both your audience and
modern search technologies.

One of the biggest reasons content fails is the lack of planning. Many businesses
jump straight into writing without understanding their audience, search intent,
or content goals.

By using this template before every article, you'll create content that is:

e Better organized.

e Easier to understand.

e More valuable to readers.

e Better optimized for search engines.

e More likely to be understood by Al-powered search experiences.

Remember, successful content isn't measured by how many words you publish.
It's measured by how effectively it solves problems and helps your audience.

Your Content Creation Workflow

Follow this simple process every time you create new content.
Step 1

Research your topic.

8

Step 2

Understand search intent.

S

Step 3

Complete your Content Brief.

i



Step 4

Write helpful content.
8

Step 5

Optimize for SEO & Al Visibility.
S

Step 6

Publish.

S

Step 7/

Track performance.

3

Step 8

Review and improve regularly.

Helpful Content Planning Tools

These tools can help you create stronger, more effective content.

Google Search Console

Discover the keywords people already use to find your website.

Google Trends

Identify trending topics and seasonal search behaviour.

Google Keyword Planner

Research keyword opportunities and search demand.

Ahrefs or Semrush



Analyse competitors, keywords, backlinks, and content opportunities.

ChatGPT

Use ChatGPT to:

Brainstorm article ideas.

Generate outlines.

Discover frequently asked questions.
Simplify complex topics.

Improve readability.

Remember to review, edit, and add your own expertise to Al-assisted content.
Grammarly

Check grammar, spelling, and writing clarity before publishing.

Need Help Creating SEO Content?

If you'd like professional support planning or creating content that performs well
in both traditional search engines and Al-powered search experiences, | can
help.

At Kaosiso SEO, | help businesses with:

Content Strategy

Technical SEO

Local SEO

Al Visibility Strategy
Website Optimization
Organic Growth Consulting

The objective isn't simply to publish more content—it's to create content that
builds trust, demonstrates expertise, and delivers measurable business results.



Let's Connect

Kaosiso SEO

) Website
WWw.kaosisoseo.com

e Email
contactdripdew@gmail.com

e/ Alternative Email
ezebuenyikaosiso@gmail.com

3 LinkedIn
linkedin.com/in/kaosiso-ezebuenyi

About the Kaosiso SEO Resource Library

This guide is part of the Kaosiso SEO Resource Library—a growing collection of
practical resources designed to help businesses improve their visibility in search
engines and Al-powered search experiences.

Explore other resources:

Technical SEO Checklist

Al Visibility Checklist

SEO Content Brief Template
Website SEO Audit Template
Keyword Research Workbook

Visit:

www.kaosisoseo.com/resources

to access the latest guides, templates, and practical SEO tools.

€; Congratulations!

You have successfully completed Resource #004 of the Kaosiso SEO Resource
Library.
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